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Patient Issues
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The Technology-based Solution
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Value Proposition (B2B)
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Reduce caregiver burden
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“Monthly subscription per resident (SaaS)”
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Countries with the most care home beds in Europe in 2022
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Our Experienced Team

Our Vision

Our vision is to improve the quality
of life for older adults

Our Mission

Our mission is to enable older adults
to remain living in the comfort

of their own space for as long as
possible

Our Goals

Our goal is to remove the layers
of technological complexity
and to provide our customers
with an easy to use, affordable
and effective service

Aki Nummela - Founder, Chairman

25+ yrs leading technology development and business relations in
Europe and Asia. Nokia, Microsoft, Bellman & Symfon, Fairphone,
Sustaki Solutions, HealthTech research and lean startup practices.

Amin Torabi - Founder, Product

25+ yrs of experience in designing and building digital products and
services; using Intelligent loT, Additive Manufacturing, Al for digital
and business transformation. Nokia, Relayr.io (exit to MunichRe).

Jon Philpott - DACH GM

Jonis an accomplished EMEAIT business development and
marketing expert, particularly within product and SaaS distribution
for Cisco and HP EMEA over 20 years.

Mauri Ukonmaanaho - Value Chain, Japan GTM

30+ years of experience in Japan, China and Finland, building and
leading large development and supply chain teams for mobile and VR
industries | Mitsubishi, Nokia, Foxconn, Varjo
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